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STYLE COLLECTION
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Classic looks don’t have to be boring at all. Spruce up your wardrobe
this winter with some of our designer suits, and suit coats. 
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*FEATURING CL OTHES FROM *DIAM ONDS M ENS STORES*
WHERE STYLE IS OUR TRADITION
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Every clothing store claims that they will make you look your best. Yet much like the fleeting trends of 
fashion, clothing stores come and go. So when a store approaches seven decades in business, you know 
they're doing something very right. Or in the case of Diamond's Men's Stores, many things done right. 

Continuing a proud legacy established by our founders, Herb, Joe and Norm Diamond, Diamond's has 
always offered a variety of fine clothing, thoughtfully selected to be in step with contemporary styles and 
tastes.

ButBut what has always set Diamond's apart from other stores is our exceptional service. Buying suits and 
other fine clothing is a deeply personal experience, as people want their apparel to showcase their 
individuality in a way that also matches their careers and lifestyles. So we carefully choose fashion-savvy 
staff members who have a natural ability to serve others with courtesy, respect, and undivided attention.

PersonalPersonal attention is of paramount importance, because we know that when selecting a suit, customers 
want someone who knows the styles and the fabrics through and through, who can be forthright with his 
or her opinion when appropriate, and who is able to get to know each person in order to best serve their 
tastes and needs. 

We don't have to tell you that in today's world, such service has become the exception, not the rule. That's 
why Diamond's has many loyal customers—some who we've known throughout their adult lives—and 
many customers who groom their children to be Diamond's fans.

OurOur renowned service extends to our payment policy. Diamond's was one of the first, and still one of the 
only, clothing stores to offer in-store financing, with no credit check, and no interest for 90 days.

Small wonder that in times when online shopping options are hurting traditional retailers, 
Diamond's continues to thrive, with four Northern Ohio stores including our new store in Shaker 
Heights, as well as locations in the Richmond Town Square, Akron and Toledo.

AtAt Diamond's, our dedication to serving others isn't a sales approach. It is part of who we are, who we've 
always been. Our company has stayed within the Diamond family for three generations, and we pride 
ourselves on being active in and engaged with each store's community.

WeWe hope that you will enjoy our inaugural issue of Diamond’s Men’s Style Collection. Our goal with this 
quarterly magazine is to feature local businessmen and other community professionals of diverse 
backgrounds and industries and to highlight the ways in which men’s fashion supports what they do. The 
men we feature in our magazine will always wear the latest styles that you can find at any one of our four 
Ohio locations.  You can be assured that when you step into a Diamond’s Men’s Store, you'll notice the 
difference right away: a store whose sole purpose is to make you look and feel your best. With style being 
ourour tradition, you can be confident that you’ll be getting today's looks while experiencing the customer 
service that has made Diamond’s exceptional for over 3 generations.

Sincerely,

Rick and Randy Diamond

STYL E  AN D E XCE L L E N T SE RVICE  
IS OUR TRADITION
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Jonathan Thornton is the Regional Director for Global Promotions & Incentives (GPI), an 
online corporate fulfillment and promotional merchandise company in Mogadore, Ohio.  
GPI provides products and services to enhance brand identity, reinforce corporate 
messages, promote new products, and stimulate customer/employee loyalty—including 
ecommerce design, corporate programs, and branded apparel.  

JonathanJonathan says that GPI is “always willing to help large corporate entities and institutions, 
and agile enough to handle smaller events and smaller businesses.”  For more 
information, check out shopglobalpai.com.

What does style mean to you? How does dressing well advance your business goals?

Personally,Personally, I feel that dressing well makes you feel better, gives you a certain amount of 
confidence.  It lets the people that you’re meeting with know that you took the time to get 
dressed up in anticipation of meeting them. Can you imagine if someone who showed up 
to meet you looked like they just rolled out of bed in sweatpants and a t-shirt? I dress well 
because I want you to know that I take you seriously as a customer or potential customer.”

– Jonathan Thornton

Intervieweds by  Teddy Hecht

T ALKCO N V ERS AT IO N  W IT H
JO N AT HAN  T HO RN T O N
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What role does fashion play in your career?

YouYou only have one chance to make a first impression, and you want to make sure that you take 
advantage of that chance. Your attire tells your clients or potential clients about who you 
are—before you even get the chance to speak to them or present to them. When I walk in a room, 
I want people to think, ‘this guy is somebody.’ I’ve always made sure that I dress for success by 
exceeding the standard for fashion in business, by not following fads or trends, and by using 
fashion to make a statement about myself as a businessman.”

– Demetrius Hammett 07

Demetrius Hammett is a Senior Partner and VP of Provident Advisor Group, and founder of 
Corporate Training Solutions International, LLC. Mr. Hammett attended Duquesne University of 
Pittsburgh, Pennsylvania where he received his Bachelor of Science degree and Master’s degree in 
Leadership and Organizational Behavior.

DemetriusDemetrius has an extensive background in Corporate America working as Vice President of 
Programs and Organizational Learning with Koinonia Homes, Director of Training and 
Development with Applied Technology Systems, Inc., and District Manager for the Goodyear Tire 
and Rubber Company.

At Provident, Mr. Hammett helps organizations, small to medium in size, to recruit, hire, and retain 
the right talent that focuses on organizational objectives and goals, thus bringing HR to the table as 
a strategic partner.  For more information, visit providentadvisorgroup.com.

CO N VERSATIO N  W ITH
DEM ETRIU S HAM M ETT
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Teddy Hecht is a Content Marketing Manager who 
partners with entrepreneurs and business owners 
to drive customer engagement through web and 
email marketing.  

WithWith a BS in Management from Case Western 
Reserve University and expertise in B2B and B2C 
digital marketing, he currently leads the Content 
Marketing team at Provident Advisor Group. Teddy 
knows that to succeed in online marketing, every 
step of the sales relationship must be designed 
around customer needs–and that begins with your 
website and social media.website and social media.

Provident Advisor Group is a leading business 
services company in Cleveland, OH that 
understands the challenges faced by small and 
medium-sized businesses in an increasingly 
competitive marketplace.  Provident provides a 
range of business solutions including back-office, 
staffing, financing, marketing, energy, and more to 
helphelp local businesses compete effectively in the 
global marketplace.  For more information, visit 
providentadvisorgroup.com.

What role does style play in your profession?

I meet with clients regularly, and it's important for 
me to dress a certain way as a sign of respect.  As a 
marketing professional, my job is to help my clients 
present themselves in the best light; it's natural for 
me to bring my "best self" to client meetings as well.  
When I look my best, I feel a little more confident in 
myself, and in a client-facing business, that's 
important.important.”

– Teddy Hecht
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Marvin Hood is a business owner and hair 
designer in Cleveland, Ohio.  In 2005, the 
entrepreneurial-minded Hood opened Urban 
Legends Barbershop and 5th Avenue Salon & 
Spa, located side-by-side at 8315 Superior Ave. 

Marvin’sMarvin’s salon specializes in hair color, hair 
cutting, and natural hair.  He adds that 5th 
Avenue Salon & Spa is healthy hair salon, 
focusing on conditioning and treating the hair 
to support healthy hair.  “I try to create an 
atmosphere that makes people want to come 
in and get their hair styled, Marvin says.  “The 
wayway the salon is presented is important—it’s a 
no drama, professional atmosphere.”

What role does style play in your business?

The hair industry is part of the fashion 
industry, and I’ve been a stylist for 25 years.  I 
had an eye for beauty, and I’ve always wanted 
to be able to use it to help those who didn’t 
have an idea of how beautiful they were.  
People can be their own worst critics; 
sometimes they have limits in the way they 
seesee themselves.  I help people to express their 
beauty in a way they don’t naturally see.”

– Marvin Hood

CO NV ERSATIO N W ITH
M ARV IN HO O D
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Andre Burse is the owner of Salon Plus, a hair salon 
in Cleveland, OH, and co-owner of KeVante’s 
Restaurant and Lounge, a newly-opened Richmond 
Heights restaurant serving comfort food and 
offering live entertainment.  Located at E. 156th and 
Lakeshore Blvd., Salon Plus opened 12 years ago 
and currently boasts a styling team of 5 stylists.  
“Each“Each of our stylists has an individual advantage in a 
given specialty over most in their class,” says Mr. 
Burse.

KeVante’s Restaurant and Lounge, opened in 2017 
at Richmond Town Square, is a mid-to-upscale 
restaurant and lounge earning praise for its 
high-end comfort food, attentive service, live 
entertainment, and reasonably-priced menu.  On 
Fridays and Saturdays, KeVante’s hosts live jazz 
performances followed by a DJ, and every other 
WednesdayWednesday the lounge features live comedy. 
KeVante’s also hosts various social, political, and 
community functions in its upscale lounge.

What role does style play in your business? 

Some styles start from the bottom up, but at Salon 
Plus, it starts from the top down: we start with your 
hair. My clients expect me to look good daily, and it 
also encourages them to look good daily, especially 
with their hair.  As I always say, looking good is 
understood.  At KeVante’s Restaurant and Lounge, 
the way my staff is dressed might be the first thing a 
customercustomer sees when he or she walks in. I want them 
to be impressed with the food, the service, and 
everything else—so dressing upscale helps us to set 
the tone for their entire experience.”

– Andre Burse

“

CO NVERSATIO N W ITH
ANDRE BU RSE
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